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Learning Objectives

This presentation will teach participants to:

• Define stigma and explain how it impacts people 
with mental health and substance use concerns

• Describe the ways stigma was identified as a 
community health issue in local health plans

• List examples of local, regional, and national         
anti-stigma campaigns

• Describe the Carroll Anti-Stigma Resilience Effort 
(C.A.R.E.)

• Choose a way to get involved in this community 
campaign!



Stigma

• Definition - a mark of disgrace associated with a 
particular circumstance, quality, or person

• Stigma can keep people with mental health and 
substance use concerns from talking about their 
experiences and seeking help.







Stigma associated with mental illness and 

substance abuse has been identified as a 

critical health issue.

• The Partnership for a Healthier Carroll County 
coordinated the 2018 Community Health Needs 
Assessment in which the stigma associated with mental 
health issues was identified as a serious barrier to 
diagnosis and treatment.

• Carroll Hospital’s Community Benefit Plan includes an 
anti-stigma campaign for mental health and substance 
use, in collaboration with the Health Department and The 
Partnership.

• Both plans and the draft Local Health Improvement Plan 
include initiatives to address behavioral health.



C.A.R.E. is a collaborative effort

Established in 
September 2018, the 
C.A.R.E. committee is 
coordinated by The 
Partnership and includes 
representatives from the 
Health Department and 
Carroll Hospital.



The goal of C.A.R.E. is to improve the 

lives of those struggling with a mental 

health or substance abuse concern by:

• increasing knowledge;

• reducing discrimination; 

and

• removing barriers to 

treatment and recovery.



C.A.R.E. initiatives are planned in three 

critical areas:

• Awareness

• Education

• Advocacy



C.A.R.E. Has Researched other 

Anti-stigma Efforts to Create 

Our Campaign



• Resources

 Printed materials including Care Cards, 

Resource Guides, tools

 Central website 

 Trainings

• Promotion

 Social

 Traditional

 *Public Service Announcement

• Events

 Conversation Pins

 Storytelling production (This is My Brave)

 Action Days 

Key C.A.R.E. Strategies





.Community involvement is critical to dispel 

myths, and provide tools for communicating 

effectively about behavioral health.

• Find facts and resources on 
our website

• Connect with us on Facebook
• Join us at the Community 

meeting on Wednesday, June 
26th

• Host an anti-stigma training 
at your organization

• Get involved in our This is My 
Brave production

• Let’s Talk About It!



Resources:

For More Information:

HealthyCarroll.org/c-a-r-e/

Get Connected

https://211md.org/
https://211md.org/


C.A.R.E. Committee Q&A


